Fuel Growth by Analyzing
Top Customers
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Deepdive into top
customer sales
trends and spot

actionable segments
(like ‘fast growing’).



This 1s the overview
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You can segment

customers

here

4 op 20% Customer Performance
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You can view segment
trends here

Top 20% Customer Performance
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And review customer
details here

) Top 20% Customer Performance
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Now, let's analyze
deeper



You can spot high
growth customers here
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So you can identify new
areas of growth

» Top 20% Customer Performance
S
PREVIOUS YEAR TOTAL SALES STOP 20% CUSTOMERS CURRENT YEAR TOTAL SALES
$23.110.740 480 $34.659.907
TOMMR DS TRIBUTION FOR TOP GROWIN L TOAM 84 e —

i Rt

o un b

$158,261
$149,213
$98,852 $06.965
$103,501 5
e -
$78,559 e
$67,463
§58,588
|
$39,537
$19,382 -
$24,419
$17,714
$12,373
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
B s i — -

|.

"

B

. -
TOMER DETAMS YA
e MR U R L
— 1 - " Sl PR Y T -

Pg 9 of 13



You can also analyze
declining customers



You can diagnose falling sales
and take corrective measures
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And get a list of
declining customers

L
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Schedule a
free consultation
with us today!

ar  +1(646) 583 0001
perceptive-analytics.com

SCHEDULE NOW
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