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Google Ads data can make a big difference to
your marketing effectiveness.
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Google Ads data is dispersed in reports.
A 360° analysis can generate insights quickly.
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This is what we created

Google Adwords Performance Dashboard
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Insights Cards
Analysis on the first two metrics selected above

Conversion Rate and Conversions by Location
Comversion Rate Color Legend.
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Conversion Rate and Conversions by Age Conversion Rate and Conversions by Gender
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A dashboard with a 360° view
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Google Adwords Performance Dashboard

uuuuuuuuuuuuu

$502

Performance |-=

PPPPPPPPPPPPPP

| R 7, Performance |-

..........

5 Totwisoend

sion Rate and Con

°
°
Conversion Rate and Conversions by Age Conver
Color Legend
B Corversionace [ —
g

versions by Gender

[
[ ]
eEtiveAnaIytics




Select KPIs to see trends
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[dentify best performing keywords N

i Avg. Average ) i Avg. Click ) Conversion Avg. Cost per
Campaign Ad group Keywords Position Clicks Impressions  Through Ra;'?g Avg. CPC Conversions = Rate conversion Total Spend
Search Injury njury njury att.. 2 450 12,568 Q.0 =] 0.07 £90.0 2,880
bocarato.. 2 39 2,822 0.0 3 9 0.05 %352 217
Search Settlements  best struc.. 2 146 6,416 0.0 5 0.08 $65.0 715
Settlements structure.. 2 64 2,541 0.0 5 8 0.13 $43.2 346
sell my str.. 2 35 2464 0.0 Y 4 011 2455 182
Seach Annuity  Annuity cashouta.. 2 115 5,130 0.0 6 0.11 $54.8 713
annuity p.. 3 25 5539 0.0 3 2 0.08 £41.3 g3
entify vest performing ads
l[dentify best performing ad
Avg. Click )
Campaign Ad group Ads Avo. 3:::3: Clicks Impressions ThFDUgthﬂtE - Avg. CPC [hdsions [DnvEE;i: Aui::::;:; Total Spend
CTR
Search Injury njury Adl 2 286 9,635 0.0 & 0.08 4658 1,514
AdZ2 2 263 6,155 0.0 & 13 0.07 43935 1,683
Search Settlements Ad3 2 146 6,416 0.0 5 0.08 4650 715
Settlements Ad2 2 64 2,541 0.0 5 g 0.12 $432 246
Adl 2 35 2,464 0.0 5 4 0.11 4455 132
Seach Annuity  Annuity Adl 2 115 5,130 0.0 6 0.11 $548 713
AdZ2 3 25 599 0.0 3 2 0.08 $41.3 83
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Highest conversions
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[dentify cities that give you most conversions

Conversion Rate Color Legend
Conversions Size Legend
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Identify age groups and gender that convert most

Most conversions
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18-24 age Males

Age Gender
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. o 80  we0% 20
= n
o o &
5 6.0% 50 5 8 2
b w =4 0% "
5 3 Ea.c.h g
5 4.0% a5 = 8 100@
_ 2.0%
2.0% -
0.0% 0 0.0%
Bl Conversion Rate B Conversions
Conversions by Age Conversions by Gender

PerceptiveAnalytics



o
PerceptiveAnalytics

Who are we?

( Analytics India Perceptive Analytics is a Data Analytics company, offering ROI-driven
MAGAZINE Marketing Analytics, Business Intelligence and Reporting services. We

serve large and medium sized companies in the US.

Top 10 Emerging Analytics

Companies to watch for Our Primary client sites are in New York, Dallas, San Francisco, Chicago,

Boston and Miami. But we serve clients all over the US.

Tableau Bl Services
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Data warehousing
20 Most Promising Data Visualizations & Dashboards

Analytics Solution Providers

Chaitanya Sagar, CEO
cs@perceptive-analytics.com
646.583.0001



https://www.perceptive-analytics.com/
https://www.perceptive-analytics.com/tableau-consultants/
mailto:cs@perceptive-analytics.com
https://calendly.com/perceptive-analytics/30min/

